Client 1: Oracle
Scope:
· [bookmark: _Hlk127031837]Promote Oracle CX tool 
· Get 100 IT sector (B2B) leads per quarter 
· Target people designations: CMO, CTO, CEO, COO, VP, Project Managers…
[bookmark: _Hlk127045470]Actual work done and Results:
	
	Actions Taken
	More Details
	Results / Impact

	
	Microsite Creation

	https://www.paulwriter.com/letstalkcx/
	· Helps to generate leads through Website registries
· Increased website traffic by ~30% qtrly with new users by SEO, online, Offline events and social media promotions. (Which supported us to extend the contract with client)

	
	SEO 

	· On page & Off page 
· Content management 
	

	
	Push Notification
	Promotion through website subscribers
	Notifies subscribers with updates/Promotions which leads to customer engagement

	
	Promotional content
	· Designed and promoted 
· eBook downloads 
· Surveys reports/White papers 
· Famous IT sector people’s reviews and 
· Short interview videos along with Animated videos to explain the services
	Helped to promote and create awareness of the tool more effectively and also helps to get good amount of leads organically

	Promotional activities for LG (Lead Generation)

	
	Social Media
(Static + Video format)
	· Creating a groups 
· Social media posts 
· LinkedIn Ads
· Sales Navigator
	Created awareness, helped for LG and increased website traffic

	
	Webinars
	· Led 15 Webinars
· Database: Wishlist from client, Research / Promotion 
· Created Landing pages for webinar promotions
· Videos link: https://paulwriter.com/letstalkcx/category/webinar/
	Average 20% of attendees shown an interest on the service and shared those leads with client

	
	Seminars
	Led 2 Seminars with partnership/sponsored by Oracle
	This kind of strategy helped to generate leads significantly

	
	PPC Marketing 
	Google Ads Manager, Affiliate marketing and media agency
	

	
	Email Marketing
	Setting up an email automation sequence
	

	
	Other source of LG
	· Offline sales team 
· Helping the clients for Tool Demo sessions
· Added register form in the microsite to access the articles/website information
	To track the leads and retarget with promotions




Client 2: IBM
Scope:
· Promote IBM AI (Think Feed)
· Get 70 leads per quarter of IT or any B2B sector with good revenue
· Target people designations: CMO, CTO, CEO, COO, VP, Project Managers…
Actual work done:
	
	Actions Taken
	More Details
	Results / Impact

	
	Creation of Think feed eBook

	https://drive.google.com/file/d/1Rw8gEZHr_jb4r-hWYpNgyw-vaQEoMSJS/view
	To promote and creates awareness on “How AI can optimize the process?”

	
	Website traffic
	Promoted product landing page through online and social media activities
	Increased client website traffic by ~10%

	
	Roundtable
	Led 2 roundtable with client and advisors
	To understand the market usage and how to find the target companies

	
	Promotional content
	· Designed and promoted 
· eBook downloads 
· Surveys reports/White papers 
· Short interview videos along with Animated videos to explain the services
· https://www.youtube.com/watch?v=oTc359KIbSQ
· https://www.youtube.com/watch?v=0H95-Og7490

	Which helped the end target audience to get aware of the service more effectively 

	Promotional activities for LG (Lead Generation)

	
	Social Media
	· Creating groups 
· Paid campaigns in LinkedIn 
· Social media posts
· Interviews/feedback posts
· IBM team interview posts
· Product review interview posts 

	Created awareness and helped for LG 

	
	Webinars
	Led ~20 Webinars
	Average 10% of attendees shown an interest on the service and shared those leads with client

	
	Seminars
	Led 2 Seminars
	Around 20% to 30% used to show interest

	
	Email Marketing
	· Used IBM DB with existing and researched DB
· Providing email templates & strategy to IBM for marketing purpose from their domain.
	Helped to build a long term relationship in email template creations which also made to get the new business of supporting for the internal promotional emails





Client 3: Adobe
Scope:
· Promote Adobe Sensei (Power incredible experiences with AI) along with Brand building
· Get 200 relevant B2B leads
· Target people designations: CMO, CTO, CEO, COO, VP, Project Managers, Media agency…
Actual work done:
Stage 1: Conducted an event ADOBE DIGI100
Event was conducted for Brand building along with generating leads of prospect companies. In which, Adobe to recognize top 100 companies who are into Digital.
· Criteria to shortlist top 100: 
· Company Revenue
· Digital services landscape
· Clients handling

	
	Actions Taken
	More Details
	Results / Impact

	
	Tool Promotional content
	Leveraged Adobe content for Tool awareness
	

	
	Seminar Promotional content
	· Creation of event landing page
· Brochure’s creation
· Product review interview videos
· Email marketing templates
· Seminar registration form 
· Award Nomination form
	Event Landing Page helped to drive leads along with providing more info on Seminar for visitors. This also helped to redirect traffic to Adobe page to get more details on the Adobe tools which indirectly helped to increase in Adobe traffic.

	Promotional activities for LG (Lead Generation)

	
	Email Marketing
	Inhouse/Research database used for reaching more people and to drive more response for event registration 
	
Created awareness, helped for LG and increased website traffic

	
	Social media promotions 
	· Paid campaigns in LinkedIn 
· Social media posts 
	

	
	Seminars
	Led 2 Seminars (Bangalore & NCR)
	Event announcement and award announcement boosted the product promotion and got lot of related leads.

	
	Prospecting companies leads 
	Event announcement and award announcement by tagging ppl and companies 
	



Stage 2: To retarget prospect companies + New Leads
· Target: Company wish list

	
	Actions Taken
	More Details
	Results / Impact

	
	Webinars
	Led ~10 Webinars
	Average 30% of attendees shown an interest on the service and shared those leads with client

	
	Email Marketing
	New template built to retarget
	

	
	Helping the clients for Tool Demo sessions
	Through LinkedIn messages/In mail, Email follow-up & Offline calling Team 
	Helped Adobe to convert more companies

	
	Social media promotions
	· Webinar promotions
· Event highlights along with Key features of the Tool
	



